
Lilly Elangovan 
UX / UI Designer  
As a designer with a strong passion for design strategy, illustrations, typography, and storytelling. Design for me is about finding solutions through a more 
user-centric mindset. With my foundation in Interactive Media Design and architecture, I can see problems and draw connections from both the physical and virtual  
perspectives which helps me uncover unique solutions and incorporate them into the online experience.

Provided exceptional customer service in the busy Kitchen & Bath department, assessing 
needs, answering questions, and recommending optimal solutions for home projects. 
Collaborated with kitchen designers to develop custom layouts using 2020 Design  
software, applying visual and spatial principles for user-focused results.Actively supported 
a positive team environment through full participation, cross-training, and performance 
initiatives to drive business service goals and continuous improvement. 
 
Awards: Received two Homer Awards in one year. Employee of the Month (October 2022), 
Earned multiple mentions on the Voice of the Customer survey for consistent dedication 
to delivering outstanding customer experiences.

Kitchen & Bath Associate 
Home Depot – Toronto (2022 – 2024)

Designed and delivered polished, accessible digital assets for Bausch + Lomb Canada,  
Xiidra Canada and other pharma clients. Created campaign modules, banners, email  
graphics, interactive digital products, 3D box shots, and video editing/motion graphics 
using Figma, Adobe Creative Suite (Illustrator, Photoshop, InDesign, Adobe Dimension, 
After Effects), driving strong multi-channel engagement.
 
Created and launched Xiidra Climb gamified performance tracker for sales reps, an 
interactive PDF built in InDesign for easy client access and distribution to reps.  
Motivated team with monthly climb progress and year-end rewards, contributing to ~30% 
sales increase; due to its success, it was repeated the next year and Bausch + Lomb has now 
requested a new concept for this year, which I’m currently developing.
 
Designed interactive digital tools for sales reps and marketing to present Xiidra to HCPs.  
Delivered highly engaging experiences with over 40% better engagement metrics (time 
spent, completions, feedback).
 
Led art direction for successful congress booths. Designed podiums, backdrops, product 
videos (vertical/horizontal screens), table cloths, signage; booths earned strong recognition 
and high attendee draw.
 
Maintained new Xiidra branding across digital and print (banners, brochures, leave-behinds, 
detail aids). Strictly followed style guides and design systems; assets were well received 
by doctors and patients for consistent, professional quality. Sent and followed up on print 
files with TwinPro Graphics and conducted QA on all print proofs before production.
 
Redesigned Xiidra website, achieved PAAB approval via collaboration with India-based dev 
team. Supplied Figma files, ensured responsive design, accessibility, and yearly updates.

Created and launched successful email/digital campaigns for Xiidra Canada via HubSpot 
and Mailchimp. Hit ~8% click-through rate (above pharma average), boosting engagement 
and brand momentum.
 
Collaborated with marketing, stakeholders and teams to turn briefs into layouts, mockups, 
wireframes, prototypes, and production-ready files. Handled resizing, QA testing, and tight 
deadlines in regulated settings.
 
Blended UX strategy with graphic execution, typography, visual hierarchy, and usability 
to create user-centric promotional modules that aligned with brand goals and drove real 
results.

UX / UI Designer 
Sage Renegade Inc – Toronto (2023 March – Present)

EXPERIENCE

Agile methodology, Interactive prototyping, Marketing strategy, 
Quality testing, Wireframing, User research, HTML, CSS,  
Storyboarding, Journey mapping, Usability testing, Creating 
mockups, Visual design, Product strategy, Information architecture, 
Storytelling, Branding. 

Technical

Creative, Analytical skills, Curious, Building strong relationships,  
Detail oriented, Team player, Excellent communicator, Empathetic, 
Problem solving skills, Design justification, Openness to criticism, 
Learns new tools quickly.

Soft Skills

Jira, Figma, Adobe XD, Illustrator, Mailchimp, HubSpot,  
Photoshop, InDesign, After Effects, Adobe Dimension, Microsoft 
Office, Miro, Google Forms, AutoCAD, V-Ray, Lumion, Unity, 
SketchUp, Adobe Creative Suite, Outlook, Microsoft Word, Excel.

Tools

SKILLS

lillycandesign@gmail.com
Website: lillycandesign.com
LinkedIn 

EDUCATION

Bachelor of Architecture (B.Arch.) 
Periyar Maniammai Institute of Science and Technology 
Tamil Nadu, India (2014 – 2019)
Thesis: Home for the Departed souls (Crematorium, Vertical 
graveyard ) 

Interactive Media Design
Seneca College (2020 – 2022)
Researched, designed and prototyped UI-UX projects.
Created logos, illustrations, mockups, animation, 
and branding. 

Collaborated closely with a team of architects to identify design 
problems and devise elegant solutions by understanding user 
needs.
Implemented design concepts, and produced design drawings and 
visualizations.
Contributed to various operational activities and user experience 
design processes as assigned.
Incorporated new trends in design and expanded my knowledge 
about the industry, associated tools, and techniques.

Intern Architect 
Shuonya Nava Designs - Bangalore (2017 – 2018)
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